AMENDMENT TO THE ABSTRACT OF DISCLOSURE : 



Please delete the previous Abstract as follows: 

ABSTRACT OF DISCLOSURE 

A functionally int e grat e d consumer product and s e rvic e brand marketing communication system 
and m e thod which enables manufacturers, r e tailers, their respective agents, and consum e rs to 
carry out four basic product relat e d mark e ting communication functions along the d e mand sid e 
of th e r e tail chain, nam e ly: e nabling manufactur e rs' mark e ting, brand and/or product manag e rs to 
cr e ate and manag e a composit e brand imag e for e ach consum e r product being off e r e d for sal e in 
both physical and e l e ctronic mark e tplac e s; e nabling manufactur e rs, retail e rs, and th e ir 
advertising and marketing ag e nts to display consum e r product adv e rtisem e nts to consum e rs, at or 
near th e point of purchas e or sal e within both physical and e l e ctronic r e tail shopping 
e nvironments, in a way which is guarant ee d to proj e ct the manufactur e r's intended brand image 
while positiv e ly influ e ncing product d e mand; e nabling r e tail e rs, manufacturers, and their 
mark e ting and promotional agents to promote consum e r products with consum e rs within 
physical and e l e ctronic r e tail shopping e nvironments in order to positiv e ly influ e nce (Lo. reduce) 
the supply of such products in inv e ntory and promot e sal e s and profits; and e nabling consum e rs 
to r e qu e st and obtain r e liabl e information about a manufactur e r's product in ord e r to mak e 
inform e d/ e ducat e d purchas e s along th e d e mand sid e of th e r e tail chain, whil e enabling retailer 
purchasing ag e nt s to r e qu e st and obtain reliabl e information about a manufactur e r's product in 
ord e r to mak e inform e d/ e ducat e d purchas e s along th e supply sid e , ther e by influ e ncing product 
d e mand in a positiv e mann e r. 

and add the new Abstract of Disclosure as follows 

ABSTRACT OF DISCLOSURE 

-An Internet-based product brand marketing communication network allowing members 
of a consumer product brand management team to communicate directly with consumers present 
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at HTML-encoded pages of an electronic commerce (EC) enabled Web-site along fabric of the 
World Wide Web (WWW), using programmable Multi-Mode Virtual Kiosks (MMVKs) driven 
by server-side components and managed by product brand management team members and/or 
authorized parties. When a consumer's Web browser encounters an MMVK tag along the 
WWW, the MMVK is generated and automatically plays through its display modes, inviting and 
allowing the consumer to review and interact with advertising spots, promotional spots, and 
brand information resources displayed within the GUI of the MMVK, along the fabric of the 
WWW where the MMVK has been installed. Web-based subsystems are provided for 
programming these display modes. ~ 
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